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At The Speed Of Twitter  

Today in social media, information travels at an incredible speed. One post could 

immediately get over thousands of reposts, likes, and comments. In terms of spreading 

information around, there are definitely different factors that come into play on how to get such a 

huge feedback. One would be having lots of followers/friends on your social media list. Another 

would be what kind of information that is being spread around. Getting a huge feedback is not as 

easy as most people think. The assignment that had to be done has shown that information 

travels at a certain speed due to certain circumstances. I had posted a tweet regarding the actress 

Lupita Nyong’o, and the response was a lot more than I expected. Over the course of two days, 

the tweet had received seven retweets and four likes. My overall twitter account only has about 

22 followers. Normally because my account is small, it generally does not gain a huge response, 

but due to the previously mentioned circumstances, I believe my information that I posted was 

spread due to these elements.  

Overall, social media on the internet/web is what allows people like me to post any type 

of content. “Thanks to the web more people than ever can exercise their right to free speech, 

reviving democracy where it is tired and inspiring its emergence in authoritarian societies from 

Burma, to Vietnam and China” (Leadbeater, 2010, p.1). However, out of the 22 followers I had, I 

had about two of my friends retweet it, but then their friends had also retweeted it from them and 
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that is how my post spread around. This response a very different than from someone who would 

have little to no followers because people who I did not even know got access to my content, 

which ties back to exercising my right of freedom of speech because I posted an important 

article, and I allowed it to spread around.  No one was around to censor me, and my friends on 

my following list were able to help spread this information around freely.  

In terms of the content being spread around I had chosen a topic that my friends were 

able to relate to. “The also web promises to be good for equality. Barriers to information and 

knowledge are falling fast” (Leadbeater, 2010, p.1). When my information had spread, it allowed 

me to express my opinion on the article and Lupita Nyong’o. The article discusses the actress’s 

desires to create more chances and opportunities for people of color. Unlike the past where 

information could be heavily monitored and censored, this information was important since it 

covered crucial topics like equality and freedom.  “Lupita says. It happened organically. ‘Being 

able to use my platform to expand and diversify the African voice,’ she says, searching for the 

right words, ‘I feel very passionate about that. It feels intentional, meaningful.’” (Rubin, 2016). 

The article discussed how Lupita Nyong’o felt that this was an important issue and there is a 

deep meaning behind why she chose to talk about this issue. People were able to see the 

struggles that people of color go through due to the article and it allowed people to gain an 

understanding of the information being posted.  

These days I think it is more difficult to have content get spread at a rapid pace because 

the content needs to have some sort of humor (likes memes for example), or it needs to speak out 

on an important issue that a huge amount of people need to see. “I have found that my tweets 

sharing practical resources...tend to be the ones that are shared most often” (Skinner, 2013). The 
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content I had posted was an important issue and in contrast to what I usually post, it had the most 

response out of my tweets. The article was educational, and I think my friends who related tonit 

used their ability to spread the content around to educate people around them as well. Lupita 

Nyong’o covered a topic that is widely discussed, but not exposed enough to the general public 

because people do not understand the actual struggles that people of color go through. In my 

opinion, I think that content that is very humorous and/or education as well as relatable tends to 

be the ones that get the most response in terms of spreading information around.  

The power of spreading information should not be underestimated, but there definitely 

are certain circumstances that allows the information to travel at a tremendous speed. 

Information on social media spreads, but there are certain limits to how far this information can 

go depending on the amount of friends/followers. It also depends on what is being spread around 

because the content needs to be relatable and have certain elements like humor or an educational 

value to spread around. The content that I had posted definitely surpassed my expectations, but I 

think that due to the fact that my follower/friends list was small and the topic was only relatable 

to a select few, it did not get a huge viral response. However, it got a larger response than what I 

usually post onto the account. It is incredible at how and what type of information gets spread 

around at a fast speed on social media and this speed will only seem to grow as society goes 

deeper into the digital age.  
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